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INDEX  OF  RETAIL  PRICES–October, 2015

(Base: January, 2015 = 100)

THE following Memorandum on the Index of Retail Prices is published for general information.
SEAN  O’BRIEN

Acting Director of Statistics
GENERAL  INDEX

The All Items Index of Retail Prices calculated from the prices collected for the month of October, 2015 was 102.6 representing an
increase of 0.7 points or 0.7% above the All Items Index for September, 2015.

The percentage change in the All Items Index for the period January to October, 2015 over the period January to October, 2014
was 5.3%. This reflects an increase when compared with the rate of inflation of 5.0% observed in the All Items Index for the period
January to October, 2014 over the period January to October, 2013.

SECTION  INDICES

FOOD  AND  NON-ALCOHOLIC  BEVERAGES

The Index for Food and Non-Alcoholic Beverages increased from 105.0 in September, 2015 to 105.2 in October, 2015, reflecting an
increase of 0.2%. Contributing significantly to this increase was the general upward movement in the prices of tomatoes, fresh carite,
cabbage, chive, celery, eggs, bodi, mixed fresh seasoning, garlic and frozen whole chickens. However, the full impact of these price
increases was offset by the general decrease in the prices of fresh whole chickens, carrots, evaporated milk, parboiled rice, pumpkin,
other chilled or frozen chicken, eddoes, cheddar cheese and white flour.

Price changes in this section for the month of October, 2015 were negligible in the All Items Index.

OTHER  SECTIONS

A further review of the data for October, 2015 compared with September, 2015 reflected an increase in the sub-indices for Alcoholic
Beverages and Tobacco of 0.2%, Clothing and Footwear of 0.3%, Housing, Water, Electricity, Gas and Other Fuels of 0.2%, Furnishings,
Household Equipment and Routine Maintenance of the House of 0.3%, Transport of 1.5%, Recreation and Culture of 1.4%, Hotels,
Cafes and Restaurant of 3.0% and Miscellaneous Goods and Services of 1.2%. However a decrease was noted in the sub-index for
Communication of 0.1%.

Price changes in the Other Sections for the month of October, 2015 accounted for a net overall increase of 0.7 points in the All Items Index.

Changes in consumer prices in October, 2015 compared with those of October, 2014 reflected in various sections of the Index are
shown hereunder–

Sections Percentage Change
October, 2015– October, 2014

All Items 3.2
Food and Non-Alcoholic Beverages 6.0
Alcoholic Beverages and Tobacco 5.3
Clothing and Footwear 5.0
Housing, Water, Electricity, Gas and Other Fuels 0.9
Home Ownership 0.7
Rent 2.5
Water, Electricity, Gas and Other Fuels 0.0
Furnishings, Household Equipment and Routine Maintenance of the House 1.8
Health 1.7
Transport 1.0
Communication -1.6
Recreation and Culture 7.7
Education 2.5
Hotels, Cafes and Restaurants 4.8
Miscellaneous Goods and Services 5.5



PRINTED BY THE GOVERNMENT PRINTER,  CARONI,  REPUBLIC OF TRINIDAD AND TOBAGO–2016

IINN
DD
EE
XX
    OO
FF
    RR
EE
TT
AA
IILL
    PP
RR
IICC
EE
SS

((BB
aass
ee::
  JJ
aann
uuaa
rryy
,,  22
0011
55  
==
1100
00))

T
h
e 
fo
ll
ow
in
g 
m
em
or
an
du
m
 o
n
 t
h
e 
In
de
x 
of
 R
et
ai
l P
ri
ce
s 
is
 p
u
bl
is
h
ed
 f
or
 g
en
er
al
 in
fo
rm
at
io
n
:

S
E
A
N
  O
’B
R
IE
N

A
ct
in
g 
D
ir
ec
to
r 
of
 S
ta
ti
st
ic
s

G
E
N
E
R
A
L
  I
N
D
E
X
  A
N
D
  S
E
C
T
IO
N
  I
N
D
IC
E
S

F
ig
u
re
s 
fo
r 
O
ct
ob
er
, 2
01
5

120—Continued

T
ot

al
H

om
e-

ow
ne

rs
hi

p
R

en
t

W
at

er
, 

E
le

ct
ri

ci
ty

, 
G

as
 a

nd
 

O
th

er
 F

ue
ls

10
00

17
3

9
57

27
5

19
3

22
60

67
41

14
7

45
66

10
25

85

A
ve

ra
ge

Ja
nu

ar
y 

- 
O

ct
ob

er
 2

01
4

95
.9

92
.5

97
.1

96
.6

99
.4

99
.4

98
.8

10
0.

0
99

.7
99

.3
98

.9
10

0.
0

10
2.

0
93

.2
99

.4
98

.3

Ja
nu

ar
y 

- 
O

ct
ob

er
 2

01
5

10
1.

0
10

1.
7

10
0.

5
10

0.
7

10
0.

3
10

0.
4

10
0.

2
10

0.
0

10
0.

8
10

0.
2

99
.9

99
.4

10
4.

4
10

1.
8

10
1.

2
10

2.
7

20
15

Ja
nu

ar
y

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

Fe
br

ua
ry

10
0.

0
10

0.
2

99
.8

99
.2

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
2

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

M
ar

ch
10

0.
0

10
0.

0
10

0.
1

99
.6

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
1

10
0.

0
10

0.
0

10
0.

0
10

0.
0

10
0.

0
10

0.
0

A
pr

il
10

0.
7

99
.3

99
.9

99
.8

10
0.

4
10

0.
5

10
0.

0
10

0.
0

10
0.

6
99

.7
99

.9
10

0.
0

10
6.

0
10

2.
5

10
1.

8
10

3.
0

M
ay

10
0.

8
99

.5
10

0.
0

10
0.

0
10

0.
4

10
0.

5
10

0.
0

10
0.

0
10

0.
6

10
0.

0
99

.9
10

0.
0

10
6.

0
10

2.
5

10
1.

8
10

3.
0

Ju
ne

10
1.

0
10

0.
9

10
0.

1
99

.2
10

0.
4

10
0.

5
10

0.
0

10
0.

0
10

0.
6

10
0.

0
99

.9
10

0.
0

10
6.

0
10

2.
5

10
1.

8
10

3.
0

Ju
ly

10
1.

7
10

3.
6

10
0.

5
10

2.
8

10
0.

5
10

0.
7

10
0.

0
10

0.
0

10
1.

4
10

0.
2

99
.5

98
.5

10
6.

2
10

2.
5

10
1.

0
10

4.
3

A
ug

us
t

10
1.

7
10

3.
6

10
1.

1
10

1.
8

10
0.

5
10

0.
7

10
0.

0
10

0.
0

10
1.

4
10

0.
5

99
.5

98
.5

10
6.

2
10

2.
5

10
1.

0
10

4.
3

Se
pt

em
be

r
10

1.
9

10
5.

0
10

1.
8

10
2.

0
10

0.
5

10
0.

7
10

0.
0

10
0.

0
10

1.
4

10
0.

7
99

.5
98

.5
10

6.
2

10
2.

5
10

1.
0

10
4.

3
O

ct
ob

er
10

2.
6

10
5.

2
10

2.
0

10
2.

3
10

0.
7

10
0.

7
10

1.
7

10
0.

0
10

1.
7

10
0.

7
10

1.
0

98
.4

10
7.

7
10

2.
5

10
4.

0
10

5.
5

N
O

T
E

: 
 T

o 
lin

k 
th

e 
pr

ev
io

us
 o

r 
ol

d 
ba

se
 (

Ja
nu

ar
y 

20
03

 =
 1

00
) 

to
 t

he
 n

ew
 b

as
e 

(J
an

ua
ry

 2
01

5 
= 

10
0)

, a
t 

th
e 

A
ll 

It
em

s 
le

ve
l, 

m
ul

ti
pl

y 
th

e 
A

ll 
It

em
s 

In
de

x 
of

 t
he

 n
ew

 b
as

e 
by

 2
.3

07
.

Se
an

 O
'B

ri
en

  -
 A

g 
D

ir
ec

to
r 

of
 S

ta
tis

tic
s 

M
is

ce
lla

ne
o

us
 G

oo
ds

 
an

d 
Se

rv
ic

es

A
ll 

It
em

s 
  

Ja
n 

20
15

 
=1

00

Fo
od

 a
nd

 
N

on
-

A
lc

oh
ol

ic
 

B
ev

er
ag

es
 

A
lc

oh
ol

ic
 

B
ev

er
ag

es
 

an
d 

T
ob

ac
co

C
lo

th
in

g 
an

d 
Fo

ot
w

ea
r

H
ou

si
ng

, W
at

er
, E

le
ct

ri
ci

ty
, G

as
 a

nd
 O

th
er

 
Fu

el
s

Fu
rn

is
hi

ng
s,

 
H

ou
se

ho
ld

 
E

qu
ip

m
en

t 
an

d 
R

ou
tin

e 
M

ai
nt

en
an

ce
 

of
 th

e 
H

ou
se

H
ot

el
s,

 
C

af
es

 a
nd

 
R

es
ta

ur
an

ts
H

ea
lth

P
er

io
d

Se
ct

io
n 

In
di

ce
s

W
ei

gh
ts

T
ra

ns
po

rt
C

om
m

un
ic

a
tio

n
R

ec
re

at
io

n 
an

d 
C

ul
tu

re
E

du
ca

tio
n

90 [January 25, 2016]


